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How I catapulted myself  
from total obscurity  

to an in-demand freelance copywriter 
in just 72 hours 

 

Just 8 months ago, I attended my first AWAI FastTrack to Success 
Copywriting Bootcamp… and since then I’ve attracted enough 

business to make at least a 5,754% return on my Bootcamp 
investment by the end of this year. 

 
On top of that, I’ve been able to “retire” from my day job and 

become an in-demand copywriter… 5 months ahead of schedule! 
 

Keep reading and you’ll discover my three “career tipping points” 
from Bootcamp 2005… that have positioned me to earn at least 

$100,000 in my first full year in business. 
 

The same thing could happen to you –  
IF you’re at Bootcamp 2006! 

 
Dear Fellow AWAI Member, 
 
The information I’m about to share with you could be exactly what you need to skyrocket your 
copywriting career and begin living the lifestyle you’ve always dreamed about.  

 
If your copywriting career is progressing at a snail’s pace and isn’t where you’d like it to be – 
don’t feel bad. It’s still possible for you to do what so many others have done before you – build 
a thriving and successful copywriting business in a very short time. 

 
The single best way I know to inject life into your copywriting career is to attend the upcoming 
AWAI FastTrack to Success Bootcamp. Read on to see how this powerful conference can help 
you avoid years of struggle and frustration in your efforts to succeed. By attending this single 3-
day event, you could see results in months that would normally take years to achieve. 

 
It scares me when I consider where my career might be today if I hadn’t attended Bootcamp 
2005 last October.  I know one thing for sure… I would not be writing this letter to you now. 
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You see – Bootcamp helps validate your dreams about being an in-demand copywriter, living 
where you want and setting your own hours. You begin to see the real possibilities through the 
experiences and successes of other attendees. 

 
Before attending Bootcamp, I had serious doubts about where I could go in this business. Even 
though I’d heard all the success stories about other AWAI members that had made it to the big 
times – there was still a question in my mind as to whether I could be one of those success 
stories. 

 
In fact, the stories about Don Mahoney being a 
former cabinetmaker and Paul Hollingshead 
stocking shelves in a grocery store before they 
became famous copywriters were like fairy tales to 
me. They were almost too unbelievable to be true… 
until I met both of them at Bootcamp last year. 

 
All the AWAI founders and Board members are easily accessible to you throughout the event. 
These are people you hear on the AWAI teleconferences and read about in “The Golden Thread” 
e-zine. Folks such as Michael Masterson, Katie Yeakle, Will Newman, Bob Bly, Clayton 
Makepeace, Herschell Gordon Lewis, and many others. 

 
Just a passing conversation with any one of them could light a fire under your career and send 
your business soaring – as it did for mine. This brings me to the first career tipping point for me 
at Bootcamp 2005… 

 
 

Career Tipping Point #1:  
A 15-Minute Conversation Turns Into Thousands of Dollars 

 
On the first day, within minutes of showing up at the Orientation and Networking Event – as I 
wandered around like a lost kid at an amusement park – Katie Yeakle walked up to me and very 
cordially introduced herself.  

 
I’d heard Katie on many of AWAI’s teleconferences, and here I was meeting her in person. As 
you’ll soon see, this serendipitous meeting turned out to be a “tipping point” event in the rapid 
acceleration of my copywriting career.  

 
After a few minutes of conversation, Katie stopped a certain gentleman passing by and said, 
“Paul, I’d like to introduce you to Jim Turner. He’s one of our up-and-coming copywriters.” 

 
Well, this “Paul” guy happened to be Paul Hollingshead – former grocery shelf stocker, now 
making over $400,000 a year writing simple letters like the one you’re now reading. As with 
Katie, I’d also heard Paul on many of the AWAI teleconferences. 

 

Bootcamp Makes It Real! 

“It has increased my confidence as a 
copywriter and my belief that I can be 

successful.” 

-- Mark K., Chicago, IL 



3 of 9 

The three of us spent about 10 minutes discussing my AWAI experience and what I wanted to do 
with my career. We ended the conversation with Paul asking me to email samples of my writing 
to him. 

 
Needless to say, those samples were zipped off to him as soon as I retired to my hotel room that 
night. I could hardly sleep, wondering what he would say about my samples – or if he would 
actually have time to read them.  
 
When I checked my email the following morning, Paul had responded with very helpful 
feedback.  He didn’t just say “Good job. Keep up the good work!” He actually gave me 
constructive comments about what was done well and what areas needed to be stronger to make 
my copy more effective.  
 
This feedback from Paul helped validate that I was headed in the right direction and could really 
make it as copywriter. 
 
Now, what would feedback like that do for your 
self-confidence?  
 
Plus, not only did I meet AWAI founders and 
master copywriters last year, but I also got to take 
full advantage of the Bootcamp’s main attraction – 
the Job Fair. One of my biggest struggles and the 
thing I dreaded most was trying to find clients. 
When you’re starting out, getting clients can be a full-time job… making hundreds of cold 
calls… sending out thousands of letters and postcards… trying to drum up business. 

 
Well, the Bootcamp Job Fair is a copywriter’s dream set-up for finding new clients. It takes the 
entire hassle out of finding high-quality clients. The clients there are loaded with Spec 
Challenges for you to demonstrate your copywriting skills. And if you already have great 
samples of your work, you may even get paying assignments on the spot. 

 
Here’s what happened to one happy Bootcamp attendee: 

 
“My second Bootcamp was even better than my first! I was offered an assignment 
on the spot at the Job Fair, and several other prospective clients asked to see my 
existing samples.” -- TNT, Digital Dynamite, Inc. 
 

Which brings me to my… 
 
 

Career Tipping Point #2:  
Meeting My First Client 

 

Full-Time Copywriter Offer! 

“Thank you for helping me meet Dr. Sears 
at Bootcamp 2004.  He just offered me a 
job as a full-time staff copywriter.  I’ll be 

starting by the first of the month!” 

-- Jeff M., Bloomington, IN 
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Before attending last year’s Bootcamp, I’d submitted a headline and lead in response to an Agora 
Taipan spec assignment. They liked my submission and asked me to take the next step and write 
the complete promo. 

 
During the same conversation with Katie Yeakle that I mentioned earlier, we discussed the 
promo and what I should expect to happen next. She then mentioned that Sandy Franks, 
Marketing Director for the Taipan Group, was there at Bootcamp and asked if I was interested in 
meeting her in person. I said yes without hesitating. 

 
On the second day of Bootcamp, Katie introduced me 
to Sandy, who remembered my promo and was 
impressed with the work I’d done. 

 
So, on the spur of the moment, I boldly asked Sandy 
if she had any other work for me. 

 
She said, “Sure, just email me on Monday to remind 
me.” Well, on Monday, I nervously sent off the email 
– wondering if she’d even remember talking to me. 

 
On Wednesday, I received an email from two of her group publishers with full promos to write. 
That was the beginning of a business relationship that has blossomed since last October. 

 
That’s what can happen for you at the Bootcamp Job Fair. There are real marketing directors 
there looking for fresh talent. These marketers desperately need what you have – your ability to 
write effective sales letters using the secrets and techniques illustrated in AWAI’s copywriting 
program.  

 
You don’t need a boatload of experience to be given an opportunity. You simply need to 
demonstrate that you know how to write a compelling sales letter. The only experience I had 
before Bootcamp was my AWAI Accelerated Copywriting Program practice exercises. 

 
I’m not the only copywriter who attended an AWAI Bootcamp and had their career take off like 
a rocket afterwards. Take a look at what these successful Bootcamp attendees have to say about 
their experiences: 

 

Landed first paid copywriting assignment within two months… 
“I landed my first paid copywriting assignment two months after I attended 
AWAI’s FastTrack to Success.  Six months later, I had all the work I could 
handle.” 

-- Krista J., Roswell, GA 

 

Made my first $17,482 in copywriting fees in just three months… 
“After my first Bootcamp, I went home and made my first $17,482 in copywriting 
fees in just three months. After my second Bootcamp, I secured four new major 
clients, wrote seven direct-mail packages, started my own internet business, and 

Marketers Desperately Need 

Copywriters! 

“Bringing in companies who are offering 
real job opportunities is a huge 

motivation.  To be able to talk with these 
companies in person and hear how they 
desperately need us to write copy, is one 

of the biggest motivations.” 

-- Andrew E., Santa Fe, NM 
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cracked the six-figure milestone after just two years as a professional copywriter!  
Honestly, I couldn’t have made it this far this fast without this program.” 

 -- Monica D., Philadelphia, PA 

 
 

Bootcamp Is Not All Work and No Play…  
It’s a Ton of Fun Too!  

 
The word Bootcamp may form the wrong picture in your mind. Take it from me, there’s plenty 
of work, but there’s even more fun. There are so many opportunities to meet like-minded people 
who are striving to be a success – just as you are. 

 
This isn’t your average networking opportunity. The friends you meet here can truly change your 
life. They can help you become successful in your business by sharing writing techniques… 
showing you how to get over obstacles along the way… giving you leads on new clients… 
discussing how much to get paid… and demonstrating how to put together a project from start to 
finish. 

 
I met a bunch of new friends and we had a grand ol’ 
time listening to all the great speakers and 
presenters, which sparked interesting conversations 
during breaks and meals. We even spent one 
evening sitting outside on the beach, having a lively 
discussion about our careers and goals. 

 
We also had ample opportunities to sit and talk with 
the copywriting masters and the extraordinary 
Bootcamp panelists. They have so much to share – nuggets that you can only get if you’re 
present. 

 
During this 72-hour event… 

 
I got the opportunity to chat with some of the most well-known and highest-paid copywriters in 
the industry – such as Paul Hollingshead, Don Mahoney, Clayton Makepeace, Herschell Gordon 
Lewis, and Bob Bly. I’d read and heard about all these folks before, but to meet them was simply 
a blast. 
 
I shook hands with internationally recognized and published motivators, including the man 
himself… Michael Masterson, who “wrote the book” on the AWAI style of copywriting.  
 
Then there were the chances to meet all the AWAI staff:  Katie Yeakle, Executive Director of 
AWAI; Rebecca McEldowney, Marketing Director; Denise Ford, Conference Director; and all 
the other energized people who work behind the scenes to make it all happen. 
 
 

Bootcamp Was Fun! 

“The most potentially lucrative 
‘conference’ I’d ever been to, it was also 
the most fun. I loved being able to meet 

the gang and put some faces to your 
names.  See you next year!” 

-- Michael L., Tucson, AZ 
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Endless Opportunities to Mingle With the Masters… 
Plus Other Aspiring Copywriters Just Like You! 

 
The AWAI staff does a fabulous job of providing numerous opportunities for you to network and 
rub shoulders with the copywriting masters and other up-and-coming copywriters seeking to 
kick-start their careers. 
 
For example… 
 

• The cocktail reception that takes place on the eve of Bootcamp kickoff. The entire 
friendly and helpful AWAI staff was present to meet and greet everyone as they 
completed the registration process. The AWAI founders were there as well. It was a very 
relaxing and uplifting experience. At this point, I lost any second thoughts or 
apprehension about coming to Bootcamp. 

 

• The special luncheon with the copywriting masters. What a great opportunity! This 
event allowed me to meet and ask questions of Herschell Gordon Lewis – one of the all-
time copywriting greats. Listening to him talk about his career and what great 
opportunities there are for aspiring copywriters was invaluable. You can’t get such sage 
advice while sitting at home. 

 

• The team-building and networking dinners were a huge hit. Have you ever wanted to 
be able to talk with others who could relate to your career challenges? That’s what these 
dinners offer you the chance to do. You get to go to dinner with other Bootcampers and 
begin to build relationships that can help ignite your career. In a moment you’ll see how I 
met my special group of Bootcamp friends that have now become lifelong friends. 

 
These events can only happen if you’re at this year’s FastTrack to Success Bootcamp. In a 
moment, I’m going to tell you how you can reserve a seat and save $200 to boot. 

 
But before I do, I want to tell you a quick story about what was probably the most significant 
thing that happened at Bootcamp. You might ask, what could be more significant than meeting 
master copywriters or finding your first client? Let me explain by sharing my… 

 
 

Career Tipping Point #3: 
A Small Group of Friends Called the “Delray Motivators” 

 
During the three days at Bootcamp, the AWAI staff helps to coordinate fun networking 
activities… opportunities to meet and mingle with other attendees who have similar interests.  
One of the things we did was sign up to go to dinner each night with other Bootcampers who 
were interested in going to the same restaurant. 
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To be honest with you, I was a little leery of this 
activity, because I’m not the world’s greatest 
social butterfly. It takes a while for me to warm up 
to people I don’t know.  
 
But now, when I look back, if I had succumbed to 
my fears, I’d have missed out on one of the 
greatest benefits of attending Bootcamp. 

 
From the dinner group and other activities, several 
of us ended up developing a strong bond – Tom 
from Ohio, Becky from the Netherlands, Pam from Maine, Linda from Baltimore, and myself 
from New York. 

 
This core group decided that we were going to stick together after Bootcamp and hold each other 
accountable to the goals we’d set in the last Bootcamp session conducted by Michael Masterson. 

 
Eight months later, our group is still going strong. We set up our own online group on Yahoo. 
We named our group the “Delray Motivators” because that’s where we got started. At last count, 
we’ve sent over 500 messages to each other. 

 
The messages we post are very encouraging and supportive of our copywriting goals. We update 
the group on our progress and challenges. We critique each other’s copy. We challenge ourselves 
to move out of our comfort zones when approaching clients for work.  We offer each other 
advice on how to get paid in an equitable manner… how to move into copywriting niches that 
we may have feared we couldn’t… and how to move from our “day jobs” to becoming full-time 
copywriters. 

 
And the list goes on and on. Here are some of the results of last year’s Bootcamp… 
 
Becky was able to successfully increase her hourly rate to a level that was the highest her client 
has ever paid. She’s now expanding into the financial copywriting niche as a result of her dear 
friends “prodding” her out of the B-to-B nest into the financial realm. 
 
Pam has said bye-bye to her day job and is now a full-time freelance copywriter. One of her 
major clients is her former employer. 
 
In my case, I’ve secured a guaranteed volume of work from Sandy Franks at Agora Taipan that 
has allowed me to “retire” from my day job five months ahead of my one-year goal and begin 
living the lifestyle of an independent copywriter.  I’ve left the corporate rat race behind… no 
more time clock, I work from anywhere I want, and I decide how much money I want to make – 
not what my boss thinks I should. 

 
My latest fee increase brought me to a level that is 300% higher than when I started out writing 
promos just eight months ago. Have you seen raises like that from your boss lately? 

 

Now I Have a Powerful 

Network of Friends! 

“The thing I enjoy most is getting together 
with friends I’ve made in the past and 

forming new friendships. I enjoy a power 
network of support with the friends I’ve 

made at each Bootcamp... and that support 
network gets bigger each year.” 

-- Vicky H., Denton, TX 

 



8 of 9 

Several  members of the “Delray Motivators” believe that if they hadn’t come to Bootcamp, 
they’d never be where they are today.  
 
Our careers have been impacted in a very positive way from our Bootcamp 2005 experience. 
Many of us have achieved more in a shorter time period as a result of the business contacts and 
friendships developed in those 72 hours. 
 
Guess what – we’re all going to be at Bootcamp again this year, and we’re planning a huge 
celebration our successes and to show how much we appreciate each other’s support. 

 
You, too, can find your magical support group at Bootcamp 2006! 

 
 

Do Yourself and Your Copywriting Career a HUGE Favor…  
Come to Bootcamp 2006! 

 
Bootcamp 2006 will be held in beautiful Delray Beach, Florida, on November 1-4, 2006. It’s the 
one event you need to attend to give your copywriting career the kick-start you’ve been looking 
for –  just like Bootcamp 2005 did for me.  

 
If you act right now, you can save $200 on the sign-up fee. This means you can guarantee your 
seat for only $1,795. 

 
Remember, by the end of this year, I will have made a 5,754% return on the fees I invested last 
year to attend this event. You could be in a position to do just as well or better if you decide to 
join us this year. You could be the next huge AWAI success story! 
 
Don’t take just my word for it. Here’s what Monica Day – one of AWAI’s most successful 
members – has to say about the impact Bootcamp had on her meteoric rise as a highly sought-
after copywriter: 

 
“I attended my first AWAI Bootcamp in 2002 and within 3 months earned over 

$17,000 from copywriting assignments! I haven’t missed one since, and every 

single time I come home, my income in the months following doubles as a direct 

result of the contacts I meet… I am well into six figures by now.  But if you ask me 

what one business-building activity worked the best for me, I would tell you, 

hands-down, it was attending my first AWAI Bootcamp… and each one 

thereafter.” 

 
It’s very easy to register – just call Barb, Pat or Pam at the AWAI offices today toll-free at 
866-879-2924 or click below for all the details on this year’s Bootcamp. 

 
Recognizing that you may not be able to pay the full amount all at once, AWAI has an optional 
easy payment plan that makes it almost impossible for you to pass up this invitation. It consists 
of three easy payments of one-third each. One payment with the initial order… one in August… 
and one in September. The total amount must be paid in full by October 1st. 
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So don’t put off your decision any longer. Pick up the phone and give the friendly AWAI staff a 
call to let them know you’re ready to put your career into overdrive.  

 
I’ll be there along with my “Delray Motivator” friends. So will many other working AWAIers 
you’ve read about… to welcome you. 

 
Sincerely, 
 
[Insert Signature] 
 
Jim Turner 
AWAI Member 
Direct-Response Copywriter 
 
P.S. Save $200 on the exciting, career-enhancing AWAI Bootcamp 2006. This is the one event 
that could skyrocket your career in just a 72-hour period. To reserve your spot, call Barb, Pam 
or Pat toll-free 866-879-2924 today… or click on the box below.  

 
[Register Now] 

 
 
 

[Sidebar to be included in copy, near where price is mentioned] 

Earn Back Your Bootcamp Registration Fee! 

Yes, you heard right. It’s the AWAI Bootcamp Copywriting Challenge. When you sign 
up for Bootcamp, you’re automatically eligible. Here’s how it works… 

AWAI will send you a Spec Challenge for an AWAI product… one they need fresh copy 
for.  Your challenge:  Write a winning headline and lead.  You’ll get all the details when 
you register… including your deadline (very important). 

If your copy is chosen the winner, AWAI’s Executive Director, Katie Yeakle, will write 
you a check for $1,000 on the spot at Bootcamp and hire you to write the full package!  

And it gets even better…  

You’ll get the rare opportunity to work on your letter with an AWAI Board Member, and 
when the job’s finished you’ll get another $1,000 check. Then there’s royalties. If you 
land the control, you’ll get those too!  

But you’ve got to sign up for Bootcamp to take part. The AWAI Bootcamp 
Copywriting Challenge is only open to 2006 FastTrack to Success Bootcamp 
attendees...Sign up today!  


